Magnetize Your Audience   


              

MODULE 1  

FUNDAMENTAL FOUR - CLARIFYING YOUR CORE MESSAGE


Definition:

A core message is a statement of what you believe and what you intend to affirm in the world through your training and speaking business.  Simply, your message is what you stand for.

Purpose:

The purpose of your core message is to connect and bond with your specific audience by sharing powerful beliefs provoking positive movement in their lives.  
Key Principles:
For those of you with a poetic heart – think of all your training events, products, and services as a sacred Mala or Pearl Necklace.  Each bead or pearl on the necklace represents one of your offerings to the world.

Now, ask yourself, what are those beads strung on?  What is the gold or silver thread that holds them all together?  
It is your core message.  Without your core message, your sacred beads will spill out all over the floor.  (And nobody likes the job of running around trying to collect them.) 
You can also think of your core message as a thesis.  So, what is a thesis?  A thesis is a statement of what you believe and what you intend to prove.  You are basically distilling your provocative point of view of a given body of knowledge into a single statement. 

You’re doing the same thing with your core message.  The difference is that the body of knowledge is your life experience, and it is your responsibility to not only ensure that the message is sent, but also that the message is receivable.  

Your CORE MESSAGE is the foundation of your entire training company. Only when you have a strong core message can you confidently advance your business.  You must know exactly what you stand for, so your potential clients can stand with you.  
Many speakers and trainers have a core message that is either unknown or unclear.  They continue their speaking or training under the false assumption that it is intelligence, information or massive amounts of data that will make a difference for their audience.  
What they don’t realize is that people could care less.  They could care less because they care more about what is simple, powerful and meaningful to them.  
There is so much out there competing for people’s attention that you must have a lasered-compelling core message if you are to make a difference.  What’s more?  A clear, concise, powerful and provocative core message will accelerate all aspects of your business--especially your marketing strategy!

It is the clear communication of ideas in a “user-friendly” package that will create the desired impact.  Less is more.  You must sharpen your message in order to cut through the jammed channels of communication to pierce the mind and heart of your audience.
It is preferable to hone your core message so you can communicate it in one sentence.  This is a process – and your message will get clearer as time unfolds.  The point is to start somewhere.  For inspiration, please read the core messages of a few of the great Luminaries to ever walk the planet…
“Be the change you wish to see in the world.”  
- Mahatma Ghandi

“Imagination is more important than knowledge.”
- Albert Einstein

“It is not the magnitude of our actions but the amount of love that is put into them that matters.”
- Mother Teresa

Your core message must embody the genius of the phrase “simplicity on the other side of complexity,” that is, the ability to concentrate high levels of meaning and sophistication into a simple expression.  The great movers of the world are able to evoke great inspiration, creativity and change because of the potency of their core message.  It is our desire that each of you know your message so that your light can shine as a bright beacon lighting up the lives of all those you seek to serve.
Please answer the following questions.  They will help you start to craft your core message.  You can write in point form, in long hand, in single words or mind maps…whatever suits you.  

1.  Why do you want to create a successful business?

2.  What are you passionate about?
 3.  What is the most important thing in life to you?  What is your top value?  Why is that so important to you?
4.  Name three of your biggest heroes or she-roes?  Why do you love or admire them?  Take a guess at their core messages (one sentence each please)?

5.  What are some of the biggest epiphanies or insights you’ve had in your life to date?

6.  What was the most difficult challenge you faced in your life?  Are there any challenges or obstacles that you have faced or overcome, that you want to help your audiences face and overcome?

7.  What are your “secrets to success”?  What principles have you applied in your life that helped you get to the place you are now? What do you think the key is to creating a happy, prosperous and successful life?

8.  If you were standing in front of a room full of your perfect clients – what would you want them to know?  What is important to you that you want people to get? What are here to share with others and with the world?
9.  If you had one message to give the world – before you gracefully made your transition into the beyond….what would it be?

10.  What are three beliefs that you feel underlie your business?
CONTINUED….

****************************************************************************
If you had to come up with your core message RIGHT NOW, what would it be? (Remember…this is a START! It is a beautiful work in progress).  
*************************************************************************************************

